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COURSE DESCRIPTION

Introduction to Entrepreneurial Studies is designed to foster the entrepreneurial spirit in students and encourage them to pursue any interest they may have in that area.  Students will start by examining entrepreneurial skills and characteristics required to become successful independently or as part of a larger organization.  Next, students will explore the concept of recognizing an opportunity and developing it into an idea that can be transformed into a venture.  All of the resources required will be examined including marketing, accounting, and human resources.  The course will culminate with the creation of a venture plan drawing together all of the concepts that were learned throughout the course.

OVERALL CURRICULUM EXPECTATIONS
Enterprising People and Entrepreneurs

By the end of this course, students will:

• analyze the characteristics and contributions of enterprising people;

• compare the characteristics and contributions of various entrepreneurs;

• assess their entrepreneurial and enterprising potential

Ideas and Opportunities for New Ventures

By the end of this course, students will:

• explain the importance of invention and innovation to venture creation;

• analyze various methods of generating ideas and identifying opportunities to satisfy needs and wants;

• generate realistic new ideas and identify possible opportunities for a school-based or student-run business;

• conduct primary and secondary marketing research to evaluate the idea or opportunity for their proposed venture.
The Benefits of a Venture Plan

By the end of this course, students will:

• assess the importance of having a venture plan;

• analyze the structure and content of a venture plan;

• explain how to evaluate and revise a venture plan.

Developing and Completing a Venture Plan for the Proposed Business

By the end of this course, students will:

• analyze the resources required to run their chosen venture;

• complete the components of an effective production plan for their chosen venture;

• complete the components of an effective marketing plan for their chosen venture;

• complete the components of an effective financial plan for their chosen venture;

• produce using appropriate software, a venture plan for their chosen venture.
Assessment and Evaluation Policy
Refer to Student Agenda 2007-2008

Students will be assessed and evaluated according to the work they have produced and skills they have displayed.  Methods of providing feedback will include assessing works in progress and evaluating completed assignments, tests, co-operative  learning activities, simulations, presentations etc.  Student marks will be determined by assessing and evaluating according to the achievement level of the chart in the above aforementioned agenda.

	Category and Description
	Weight

	Knowledge and Understanding
	25%

	Thinking and Inquiry
	25%

	Communication
	20%

	Application
	30%


